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FROM THE EDITOR 
 

The Wisconsin Business 

Education Journal is a refereed 

journal and is an excellent 

opportunity for business 

educators to share their thoughts 

and ideas relating to business and 

marketing education. Do you have 

a great idea or want to share a tip 

from your classroom? We would 

love to hear from you! 

 

 Articles can be submitted via 

email or on disk. 

 Photos should be submitted 

as black and white with at 

least 300 dpi resolution. 

 

WBEJ submission deadlines: 

Spring ................................... April 1 

Fall ......... 2 weeks after convention 

Winter ....................... December 15 

 

I am looking forward to serving as 

your interim WBE Journal Editor. 

Please feel free to contact me 

with any questions or concerns. 

 

Michelle McGlynn 

WBEJ Editor 

Waunakee High School 

301 Community Drive 

Waunakee, WI 53597 

 

608-849-2130 

608-849-2164 fax 

 
mmcglynn@waunakee.k12.wi.us 

 

 

 

_____________________________ 

 

“If your actions inspire 

others to dream more, 

learn more, do more, 

and become more,  

you are a leader.” 

~John Q. Adams 

 

CALL FOR MANUSCRIPTS  
 

The Wisconsin Business Education Journal is a refereed journal listed in Cabell’s Directory 
of Publishing Opportunities in Education. Submitted manuscripts are given a blind review 
by three external reviewers. Accepted manuscripts are published twice a year, 
Winter and Spring. The deadline for submission of manuscripts for the Winter 
issue is June 1 and for the Spring issue is November 1.  
 
The purpose of the WBEJ is to provide educators with articles reflecting present 
and future teaching strategies, research-based articles, and technology ideas in 
business and marketing education. Only manuscripts which meet this purpose will 
be considered for publication. Research-based manuscripts will be submitted for 
review. Non-research manuscripts, such as teaching tips, will not be reviewed and 
are forwarded to the General Editor for publication decision on a space-available 
basis.  
 
Publishing Guidelines  
1. All manuscripts should use APA style and be between 1-10 single-spaced pages 

in length. Leave one blank line between paragraphs and before and after 
headings.  

2. The manuscript should be submitted in camera-ready format, typed in 
Microsoft Word using Times New Roman, 12-point font.  

3. All graphics (tables, graphs, charts, etc.) should be encased in boxes.  
4. Manuscripts should have 1-inch top, side, and bottom margins with no page 

numbers.  
5. A title page that includes manuscript title and name, address of institution, 

email address, and phone number of each author must be attached to the 
manuscript. No identification information of authors should be included 
within the manuscript.  

6. Four original hard copies of the manuscript should be mailed and one electronic 
version, an email attachment or CD, should be submitted to:  

 
Debbie Stanislawski, Ph.D., Research Editor, WBEJ  
UW-Stout  Chair, School of Education  276 Heritage Hall, Menomonie, WI 54751  
StanislawskiD@uwstout.edu  Phone: (715) 232-1088  
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From the WBEA Presidents 
 

It is our hope that your school year is going well. We are looking forward to leading WBEA through this great time 

of change for the organization and meeting the great Business and Information Educators throughout the state. 

Here is a little history to get to know us better… 

This story begins back in the Fall of 2001 when Becky (Kamps) Ackermann and Jen (Greenfield) Bishop both found 

themselves on the campus of UW-Whitewater majoring in Business Education. During their four years at UW-W, 

they were like “two peas in a pod”, and the majority of the time, their professors and instructors would get them 

confused and/or call them by each others’ name. Becky and Jen would nearly always sit next to each other in class 

which would add to the name mix-up. Fast forward twelve years…. (see page 4 to read more about your WBEA 

Presidents) 

 

What we hope for WBEA…We would like to help make WBEA be a better reflection of who we are as Business and 

Information Technology teachers. This could include a name change for the organization to include “Technology” to 

closer relate us to our title through DPI as Business and Information Technology Teachers. We teach many different 

types of technology classes in our schools and would like our organization to reflect that. Another goal that we have 

is to increase membership and participation in this great organization. We want to increase the benefits of being a 

member of WBEA so it becomes a priority for all business and information technology educators. 

Please make it a priority to attend one of the Spring Updates that are coming up after the holidays or our annual 

convention. These are both great professional development opportunities. You will walk away with great ideas for 

you classrooms and have the opportunity to network with other educators from around the state. We look forward 

to serving as Co-Presidents. 

Please remember that you can contact either one of us with questions, concerns, and suggestions on how we can 

make our professional organization as strong and valuable as possible. 

Becky Ackermann & Jen Bishop 
 

 

 
 
 

Money Smart Week® is a public awareness campaign designed to help consumers  
better manage their personal finances.  Programming is offered to all demographics  

and income levels and covers all facets of personal finance from establishing a budget  
to first time home buying to estate planning. The effort was created by the  

Federal Reserve Bank of Chicago in 2002.   
For more information visit Money Smart Week online. 

 
Stay up to date on National Money Smart Week Initiatives  

by following the organization on Facebook 
Money Smart Week National  

 
View the State of Wisconsin’s Proclamation Online 

http://www.moneysmartweek.org/
https://www.facebook.com/MoneySmartWeekNational
http://finance.dpi.wi.gov/files/finance/pdf/0405-1214MoneySmartWeekWisconsinProclamation.pdf
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Get to Know Your WBEA Presidents 
 

Becky Ackermann… 

After graduation, I began my career as a Business & Information Technology 

teacher at Xavier High School in Appleton, WI, where I spent the next seven years 

in the classroom teaching courses such as Computer Applications, 

Entrepreneurship, Intro to Business, Web 2.0 Tools, and much more. In 2010, I 

went back to school to pursue my Master’s degree in Instructional Technology which 

led me to my first career shift. I continued to teach B&IT but also served as the 

system’s Tech Coach to help my colleagues with technology integration. My most 

recent career shift took place in 2012 when I started as the Tech Coordinator for the 

Xavier Catholic School System. “Why am I still a member and serving a leadership 

position in WBEA if I’m not even in the classroom anymore?”, you might ask. I am 

very passionate about my education and career roots and still have connections to B&IT even in my current 

role (obviously not as classroom involved but still involved). I value and love the knowledge and skills that 

B&IT teachers transfer to their students every day. These lifelong skills are so important for every student to 

obtain (I know, I’m preaching to the choir!). Personally, I am married to a wonderful man, and we have three 

beautiful children. I love summer and all of the activities that it involves - boating, skiing, taking sunset 

cruises on the pontoon, roasting marshmallows on the bonfire, and relaxing on the deck having good 

conversation with family while the kids enjoy the fresh air. 

Jen Bishop… 

After graduation, I began my career as a Business & Information Technology Teacher 

for the Barneveld School District. I was hired two days before school started so I was 

extremely nervous, but also very excited to have my first teaching job. That same year, 

I got engaged which caused me to start looking for a new teaching job closer to home. I 

was hired by the Omro School District in 2006. For six years I taught elementary 

keyboarding to grades 2 and 3, co-taught a technology skills class to grades 4 and 5 

with the media specialist, and taught Business and Information Technology classes at 

the high school. I also became the advisor of the Omro High School FBLA chapter. In 

2010 I graduated from Marian University with my Master’s in Educational 

Technology. This past year, I have moved to teaching at the high school full time and 

am really enjoying the new challenges. I love learning! I am always willing to try out something new in my 

classroom, which of recent has been anything dealing with Google Apps for Education. On a personal note, I 

am also married and have a two-year old daughter. I enjoy reading and scrapbooking during my free-time 

which I seem to have less and less of. 
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Beyond WBEA 
 

Consider taking your professional affiliation one step further by joining SIEC/ISBE and NBEA!  
 
 

SIEC/ISBE provides a vital link between business and education.  Both business 
representatives and educators benefit from an affiliation with SIEC-ISBE.  SIEC/ISBE will: 

 Address common challenges in national chapters 

 Exchange experiences in business education 

 Provide international networking opportunities 

 Provide international educational opportunities 

 Provide diversity through experiencing various cultures 

 Encourage the development of chapters 

 

International Conference Opportunities  
 
86th Annual International Conference 
Helsinki, Finland 
August 3 - 8, 2014 
Theme:  Service Design 
Conference Website  
 
87th Annual International Conference 
Krakow, Poland 
August 2 - 7, 2015 
Theme:  Education for Business Sustainability 
 

The National Business Education Association (NBEA) is the nation's leading professional 
organization devoted exclusively to serving individuals and groups engaged in instruction, 
administration, research, and dissemination of information for and about business. NBEA is 
the leading association devoted to the recognition that business education competencies are 
essential for all individuals in today's fast-changing society.  
 

National Conference Opportunities 

 
NBEA 2014 Annual Convention 

Los Angeles, California 
April 15-19, 2014 
 

NBEA 2015 Annual Convention  
Chicago, Illinois 
March 31-April 4, 2015 

 

NBEA 2016 Annual Convention   
Las Vegas, Nevada 
March 22-26, 2016 

http://www.siec.yhdistysavain.fi/
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Personal Finance Resources 
from District 6 Rep  

Sheri Schmidt 
 

 

Take Charge Today 
A program and curriculum with a decision-based approach to personal finance. Grades 7-12 

 
Consumer Jungle 

Browse through different personal finance topics and play interactive games.  

 
National Endowment for Financial Education (NEFE) 

All NEFE resources and teaching materials are provided at no cost.   
 

Financial Literacy – TEACH IT! 

Click on a standard to find authentic classroom video.  Find lesson plans/other resources for yourself, your students and 

their parents.Watch all 21 episodes online.  

What’s Up in Finance 

This resource tackles four key financial concepts: financial management, credit, risk, and interest. The downloadable 

Teacher's Guide offers several additional stand-alone activities Grades 7-12.   

Understanding Taxes 

This online version includes detailed lesson plans, interactive activities, simulations, and more!  

Risky Business:  What Every Teenager Needs to Know About Smart Living 
Risky Business shows teenagers how sound decision-making can empower people and provide greater opportunities for 

success, fortune, freedom, and overall well-being.  

Econedlink:  Personal Finance 

Displays the top personal finance lessons and interactive tools.   

Practical Money Skills:  Financial Literacy for Everyone 

14 different lessons for multiple levels   

BRASS Magazine 

 
National Institute of Financial and Economic Literacy 

Teachers of personal finance, family and consumer sciences, social studies, economics, math, business and others who want 

to acquire the skills to teach personal finance.   

“T he number one problem in today's generation and economy  
is the lack of financial literacy.” ~Alan Greenspan 

http://takechargetoday.arizona.edu/
http://consumerjungle.org/
http://www.nefe.org/
http://wimedialab.org/finance/index.html
http://wimedialab.org/finance/parents.html
http://www.thirteen.org/finance/
http://apps.irs.gov/app/understandingTaxes/
http://riskybusiness.councilforeconed.org/
http://www.econedlink.org/personal-finance/
http://www.practicalmoneyskills.com/
http://www.brassmagazine.com/
http://www.edgewood.edu/Events/NIFEL
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WBEA Award Nomination 
 

Do you know a current WBEA member who . . . 

 Excels in business education? 
 Willingly gives of themselves to assist in the development of business education? 
 Serves as a mentor or role model for others? 
 Shares their love for teaching and children? 

Do you know someone who. . . 

 Supports business education or business educators but is not an instructor? 
 Contributes to the advancement of business education? 
 Promotes business education? 
 Makes the time to support others in their pursuits? 
 
Then consider nominating that teacher or Friend of WBEA for one of these awards by clicking 
on the link below and completing the online nomination form.  Most award winners will be 
acknowledged and celebrated at the annual fall conference.  
 
 

1 Friend of WBEA Award 

2 ISBE Scholarship 

3 Lorraine Missling 

4 NBEA Scholarships 

5 Outstanding K-12 Educator 

6 Outstanding Post Secondary Educator 

7 Russel J. Hosler Award 

 

~  

http://www.wbeaonline.org/index.php?option=com_content&view=article&id=53:friend-of-wbea&catid=36:recognition&Itemid=63
http://www.wbeaonline.org/index.php?option=com_content&view=article&id=82:isbe-scholarship&catid=36:recognition&Itemid=106
http://www.wbeaonline.org/index.php?option=com_content&view=article&id=51:lorraine-missling&catid=36:recognition&Itemid=61
http://www.wbeaonline.org/index.php?option=com_content&view=article&id=52:scholarships&catid=36:recognition&Itemid=62
http://www.wbeaonline.org/index.php?option=com_content&view=article&id=56:outstanding-k-12-educator&catid=36:recognition&Itemid=58
http://www.wbeaonline.org/index.php?option=com_content&view=article&id=55:outstanding-post-secondary-educator&catid=36:recognition&Itemid=59
http://www.wbeaonline.org/index.php?option=com_content&view=article&id=54:russ-hosler&catid=36:recognition&Itemid=60
http://www.brainyquote.com/quotes/quotes/m/margaretch319201.html
http://www.brainyquote.com/quotes/quotes/m/margaretch319201.html
http://www.brainyquote.com/quotes/quotes/m/margaretch319201.html
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You’re Invited to Our 14th Annual Summer Institutes 

 

DO YOU… 

 Have the courage to double your classroom effectiveness in five days? 

 Seek to master the teaching of financial topics and increase your job security in 

one week? 

 Want to quickly make yourself more indispensable than you might think  

possible? 

 

A 2009 National Endowment for Education survey showed that 44 states have now 
adopted personal finance education standards.  Yet only 37% of K-12 teachers have 

taken even one college personal finance course. Quite simply, a lack of qualified 
educators exists. We give you skills to fill this shortage. 

 

The simple NIFEL system is the most successful training program of its kind in the 
U.S. Since its inception in 2000, it has given over 1,250 educators from 13 states 

expertise and a career edge—FAST. We offer … 
 

 An unmatched group of presenters 

 A trove of hard-to-find resources and curricula that would take you countless 

hours to compile yourself 

WHO BENEFITS MOST, AND WHO SHOULD ATTEND?  
Teachers of personal finance, family and consumer sciences, social studies,  

economics, math, business and others who want to acquire the skills to teach  

personal finance—financial counselors, tech college faculty, corrections staff and 
school principals and administrators. 

 

A proven opportunity awaits! 

 
Paychecks, Financial Contracts 

and Entrepreneurship 
June 23-27, 2014 

 
Investor Education, Economics 

and Insurance 
July 14-18, 2014 

 
Credit and Money 
July 28-30, 2014  

 
REGISTER TODAY 

http://www.edgewood.edu/Events/NIFEL/Registration.aspx
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Financial Literacy Awards 
 

The Governor’s Council on Financial Literacy announced on February 11, 2014, that  

7 individuals and 13 organizations are recipients of the 2013 Wisconsin Financial  

Literacy Award given for their efforts in promoting financial literacy among  

Wisconsin citizens.  

 

The recipients, who will be honored in a  

ceremony hosted by Governor Walker at the  

Capitol on February 26, include Rhinelander  

Business Education teacher, Patrick Kubeny.   

Congratulations, Patrick! 
 

Read the entire press release and view  

all award recipients. 

Summer 2014 Course Offerings in Information Technology & Business Education 

 
ITBE 363 BUSINESS COMMUNICATION (3 CREDITS) - WEB BASED 
Instruction in and application of the principles and practices of communication used in business and the 
professions. This includes the writing of short and long reports, letters, and memos as well as the sending and 
receiving of oral and nonverbal messages—special attention is given to oral presentations. Basic language skills are 
emphasized. 
Instructor:  John C. Smith 
Dates:  June 16 to July 25, 2014 
 
PREREQ: ADMISSION TO THE UPPER DIVISION BUSINESS COURSES AND 2.50 FOR BUSINESS MAJORS; 60 CREDITS AND 2.00 FOR 
MINORS/NON-BUSINESS MAJORS FOR WHICH THIS COURSE IS AN OPTION 
 

NOTE: The tuition for online courses in the College of Business and Economics is $389 per credit for both resident 
and non-resident students. Students must have access to the internet and an internet browser. 

 
 

A complete list of all Summer 2014 College of Business and Economics  
course offerings may be accessed here.  

 
 
 

http://goo.gl/wvsndy
http://www.uww.edu/Documents/registrar/Registration%20page/Class%20Lists/2014/Summer/CoBE.pdf
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 Social Networking: The Gender Effect 
 

By S. Ann Wilson, Timothy W. Clipson, and Debbie D. DuFrene 
 

 

 

 

 

 

 

 

 

 

Debbie D. DuFrene is a Professor  and Associate Dean  

in the Rusche College of Business at  

Stephen F. Austin State University.  

Debbie D. DuFrene can be contacted at  

ddufrene@sfasu.edu 

 

Abstract 
 

The phenomenal growth of social networking has changed the way people interact with one another. The study’s purpose was to 

determine whether gender differences exist among college students concerning the reported uses and experiences with online social 

networking. Of the students surveyed, females were likely to text for longer durations and spend more time per day on Facebook, as 

well as to experience resulting study distractions and sleep deprivation. More females reported problems resulting from online lingo 

and damaged self-esteem as a result of online posts.  Implications as related to classroom opportunities are discussed. 

 

Keywords: social networking and gender, social networking issues, social networking and college students, online behavior  

 

Introduction 
 

The continual growth of social networking usage is dramatically changing how people interact with one another.  According to 

Duggan and Brenner (2013), the top two major social networking sites are Facebook and Twitter followed by Pinterest, Instagram 

and Tmblr.  Social networking sites led by Facebook have made it easy to connect and share with family, friends, professional 

associates, and business entities.  As of early 2013, Facebook reported 1.11 billion monthly active users, of which 655 million were 

daily users.  Facebook mobile products were reportedly used by 751 million subscribers (Facebook, 2013).  Twitter has amassed a 

growing stream of followers as well, with over 550 million active registered users by early 2013 (Statistic Brain, 2013). Along 

gender lines, 71% of women and 62% of men use social networking sites in the United States (Internet Service Providers.org, 2013). 

 

Since no particular technical skill is required to create a personal page on social networking sites, they have increasingly become 

popular forums for self-expression as well as an avenue for keeping in contact with others.  Social networking sites are usually free, 

making it very easy to interact with far more people of similar interests, find potential new friends, reconnect with long-lost friends, 

and post personal achievements and activities online (“The Pros of Social Media,” 2013).  

 

In spite of the advantages that social networking provides, there are also disadvantages.  When users of social networking throw 

caution to the wind in communicating online, privacy, decency, and credibility are often compromised.  According to Bercovici 

(2012), women tend to behave more like mature, responsible adults when managing their social media profiles, while men frequently 

act like impulsive adolescents.  The Pew Institute reports that women are more likely to restrict privacy than are men (Pew Internet, 

2012). 

 

As social networking site usage continues to become more of a mainstream communications channel, many educators have 

experienced first-hand how students’ use of social networking language and casual protocol can impact negatively on their ability to 

appropriately organize thoughts, use proper English, and prepare effective business communication.  Due to the style differences in 

writing for social networking sites versus academic/business writing, even students from top ranking schools struggle to master the 

written  language (Henry, 2013).   

 

Another aspect of the dark side of texting and social networking is the excessive time users expend in posting online and checking 

posts.  For many teens and college-age students, text messaging and using Facebook is a real addiction that impairs performance in 

S. Ann Wilson is a Professor  and Chair  in 

the Department of Business Communication 

and Legal Studies in the  

Rusche College of Business at  

Stephen F. Austin State University.  

S. Ann Wilson can be contacted at  

wilsonsa@sfasu.edu 

Timothy W. Clipson is a Professor  in the 

Department of Business Communication 

and Legal Studies in the  

Rusche College of Business at  

Stephen F. Austin State University.  

Timothy W. Clipson can be contacted at 

tclipson@sfasu.edu  

mailto:wilsonsa@sfasu.edu
mailto:tclipson@sfasu.edu
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 social relationships, work, and school (Brooks, 2009). Such behavior distracts from other tasks, thus impacting learning and personal 

productivity. Technology can be used to help learn, create, and express individuality, but it can also result in wasted time and sleep 

deprivation, which can potentially damage health, wellbeing, and future success (Garcia, 2009). Even more sobering is the extent to 

which social media can be used to harass, annoy, threaten, and intimidate other online users (Michaels, 2007).   

 

Thompson and Lougheed (2012) reported that females experience increased distress related to Facebook.  Various studies (Harris, 

Straker, & Pollock, 2010; Huffman, Whetten, & Huffman, 2013; Kimbrough, Guadagno, Muscanell, & Dill, 2013) have suggested 

that men and women view and use technology differently. Research into gender differences in social networking reveals several 

issues for concern as well as opportunities for addressing the topic with college students.  

 

Purpose  
 

The purpose of the study was to determine whether gender differences exist among college students concerning the reported uses and 

experiences with online social networking. 

 

Review of Literature 
 

Social networking is enormously popular among college students. In a study of 1,715 college students, Park, Kerk, and Valenzuela 

(2009) found that students join Facebook groups because of the need to obtain information about on- and off-campus activities, to 

socialize with friends, to seek self-status, and to find entertainment. Peluchette and Karl (2008) examined students’ use of social 

networking profiles and their perceptions regarding the appropriateness of information they post, as well as how such information is 

accessed and used by other parties. They found that 80% of students used a social networking site, and 50% of users logged on to 

their site at least once a day. Konetes (2010) found that 98% of the 500 undergraduate and graduate college students surveyed were 

Facebook users, 31% were MySpace users, and 14% were on Twitter. 

 

A global study conducted by ComScore, Inc. (2010) found that social networking sites are used by a higher percentage of women 

(76%) than men (70%). A Forbes article reported that Facebook currently has 57% female users and they are more active with 8% 

more friends and account for 62% of the sharing (Goudreaux, 2010). A study of students from four public universities found that 

females spent more time sending text messages than men, and that they also spent more time on social networking sites (Junco, 

Merson, & Salter, 2010).  Ellison, Steinfield, and Lampe (2007), however, found no gender differences in college students’ use of 

Facebook for developing online bridging and for building social capital. 

   

Gender has been studied as a differentiating factor in social networking activity and attitudes. A study conducted by the Center for 

the Digital Future indicates that nearly half of young women report having met offline with an online community contact, while 

barely a third of young men report having done so (“Gender Differences Emerge on Social Networks,” 2010). Longitudinal studies 

by the same agency reveal early signs among young men of “networking fatigue,” the practice of accepting friends without the 

willingness or ability to keep up with the volume of posts which result, and to a declining interest among males in participating in 

social communities. Researchers postulate that while women are often cautious with new technologies, men tend to charge in and 

then lose interest (“Gender Differences,” 2010). Studies by the Center for the Digital Future indicate that women of all ages 

demonstrated a wider range of online community interests, putting more emphasis on social, spiritual, and relationship aspects.  

 

Researchers across the globe are studying the impact of gender on social networking behaviors and attitudes. A study of college 

students in the United Arab Emirates found that female students tended to believe that people in Facebook were honest and reliable, 

while the male students seemed to have the opposite view (Shen & Khalifa, 2010). A study of college students in the United 

Kingdom revealed that the driving factors behind joining a social network differ substantially by gender, with female participants 

joining in order to be generally sociable and keep in touch with friends, and male participants joining based on peer pressure from 

new friends and in order to make new friends (Benson, Filippaios, & Morgan, 2010).  

 

Procedures 
 

A social networking survey to measure students’ experience with and attitudes toward social media was created by the authors, 

approved by the institutional review board, and distributed to a convenience sample of students at a regional comprehensive 

university.  Students included in the survey were enrolled in a variety of courses from across campus and respondents represented 

each of the university’s six colleges, though a large portion of the surveys were administered in sections of a course dedicated to 

freshman success. Most of the upper-level respondents were business majors.  

  

The survey instrument was developed based on six emerging themes that sought to categorize concerns that have an impact on 

texting, tweeting, and posting on Facebook.  Numerous concerns identified in the literature included: English language under attack; 

laziness in communication; new words/definitions created with Internet lingo; sexual exploitation and sexting; surprise visitors on 

Facebook; admission counselors/future employers inspections; abusive marketers; intimate life details and compromising 

(Continued on page 12) 
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photographs; connecting with undesirables; client confidences breached; in court libel case; securities fraud committed;  electronic 

records of verbal faux pas; IM mishaps; cyber bullying, Internet harassment and intimidation; generation style differences creating 

miscommunication; sleep deprivation; tweeting addiction; time wasters; health dangers; reputation damage; self-esteem damage; 

Internet efficacy/truthfulness; messages sent to wrong person; texting relationships; fired by text; car, train, bus accidents related to 

distracted driving; cheating in school; huge bills; study distractions; dating dilemmas; arrest and prison time; harsh financial 

penalties; devastating real world consequences; lost and damaged relationships; and lost careers.  Table 1 lists the six themes of 

impact areas that emerged. 

 

Review of Literature 
 

Social networking is enormously popular among college students. In a study of 1,715 college students, Park, Kerk, and Valenzuela 

(2009) found that students join Facebook groups because of the need to obtain information about on- and off-campus activities, to 

socialize with friends, to seek self-status, and to find entertainment. Peluchette and Karl (2008) examined students’ use of social 

networking profiles and their perceptions regarding the appropriateness of information they post, as well as how such information is 

accessed and used by other parties. They found that 80% of students used a social networking site, and 50% of users logged on to 

their site at least once a day. Konetes (2010) found that 98% of the 500 undergraduate and graduate college students surveyed were 

Facebook users, 31% were MySpace users, and 14% were on Twitter. 

 

A global study conducted by ComScore, Inc. (2010) found that social networking sites are used by a higher percentage of women 

(76%) than men (70%). A Forbes article reported that Facebook currently has 57% female users and they are more active with 8% 

more friends and account for 62% of the sharing (Goudreaux, 2010). A study of students from four public universities found that 

females spent more time sending text messages than men, and that they also spent more time on social networking sites (Junco, 

Merson, & Salter, 2010).  Ellison, Steinfield, and Lampe (2007), however, found no gender differences in college students’ use of 

Facebook for developing online bridging and for building social capital. 

   

Gender has been studied as a differentiating factor in social networking activity and attitudes. A study conducted by the Center for 

the Digital Future indicates that nearly half of young women report having met offline with an online community contact, while 

barely a third of young men report having done so (“Gender Differences Emerge on Social Networks,” 2010). Longitudinal studies 

by the same agency reveal early signs among young men of “networking fatigue,” the practice of accepting friends without the 

willingness or ability to keep up with the volume of posts which result, and to a declining interest among males in participating in 

social communities. Researchers postulate that while women are often cautious with new technologies, men tend to charge in and 

then lose interest (“Gender Differences,” 2010). Studies by the Center for the Digital Future indicate that women of all ages 

demonstrated a wider range of online community interests, putting more emphasis on social, spiritual, and relationship aspects.  

 

Researchers across the globe are studying the impact of gender on social networking behaviors and attitudes. A study of college 

students in the United Arab Emirates found that female students tended to believe that people in Facebook were honest and reliable, 

while the male students seemed to have the opposite view (Shen & Khalifa, 2010). A study of college students in the United 

Kingdom revealed that the driving factors behind joining a social network differ substantially by gender, with female participants 

joining in order to be generally sociable and keep in touch with friends, and male participants joining based on peer pressure from 

new friends and in order to make new friends (Benson, Filippaios, & Morgan, 2010).  

 

Procedures 
 

A social networking survey to measure students’ experience with and attitudes toward social media was created by the authors, 

approved by the institutional review board, and distributed to a convenience sample of students at a regional comprehensive 

university.  Students included in the survey were enrolled in a variety of courses from across campus and respondents represented 

each of the university’s six colleges, though a large portion of the surveys were administered in sections of a course dedicated to 

freshman success. Most of the upper-level respondents were business majors.  

  

The survey instrument was developed based on six emerging themes that sought to categorize concerns that have an impact on 

texting, tweeting, and posting on Facebook.  Numerous concerns identified in the literature included: English language under attack; 

laziness in communication; new words/definitions created with Internet lingo; sexual exploitation and sexting; surprise visitors on 

Facebook; admission counselors/future employers inspections; abusive marketers; intimate life details and compromising 

photographs; connecting with undesirables; client confidences breached; in court libel case; securities fraud committed;  electronic 

records of verbal faux pas; IM mishaps; cyber bullying, Internet harassment and intimidation; generation style differences creating 

miscommunication; sleep deprivation; tweeting addiction; time wasters; health dangers; reputation damage; self-esteem damage; 

Internet efficacy/truthfulness; messages sent to wrong person; texting relationships; fired by text; car, train, bus accidents related to 

distracted driving; cheating in school; huge bills; study distractions; dating dilemmas; arrest and prison time; harsh financial 

penalties; devastating real world consequences; lost and damaged relationships; and lost careers.  Table 1 lists the six themes of 

impact areas that emerged. 

(Continued from page 11) 
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The survey instrument asked respondents to indicate the amount of time spent in social networking activities in a typical day using 

three networking tools (texting, Twitter, and Facebook) and to answer, through a series of yes/no questions, whether any of a number 

of social networking issues had been a problem for them individually.  Respondents also were given the opportunity to comment on 

their responses.  For each question administered on the survey, a contingency table of responses was created. The data for each 

question led to a test of homogeneity across gender. In all cases included in the following discussion, the sample sizes were 

sufficiently large to use reliable chi-squared tests to detect gender differences. The questions regarding social network usage yielded 

2 by 4 contingency tables since students could respond in one of four categories.  All other questions on the survey were of the yes/

no type and, therefore, produced 2 by 2 tables.   

Results 
 

Usable responses were received from 305 students; approximately one-third (103) were male and the remainder (202) were female.  

Results of the survey by gender are summarized in a number of tables that follow. Table 2 reports time students spent engaged in 

social networking activities of texting, tweeting, or using Facebook. Table 3 summarizes the impact of social networking by gender 

on education, Table 4 shows the impact on communication challenges resulting from social networking, and Table 5 summarizes the 

impact on employment. Table 6 reports the impact of social networking by gender on relationships, Table 7 shows the impact on 

personal productivity and financial costs, and Table 8 summarizes the impact on legal implications. 

 

 

 

 

 

 

 

 

(Continued on page 14) 

Table 1 
 
Themes of Impact Issues in Social Networking 
  

  
Category 

  

  
  

  
Description 

  
Education 
  

  Study distractions and cheating in school 

Communication   Language and punctuation confusion, laziness in communication, incidence of 

new words/definitions created with Internet lingo, perception of abusive mar-

keters, misdirected text messages, and awareness of generation style differ-

ences creating miscommunication 
  

Employment   Attitudes about admission counselors/future employers that read postings, inci-

dence of being fired from a job by text or electronic posting, incidence of los-

ing a job or being reprimanded for spending too much time on social network 

sites 
  

Social Relationships   Dating dilemmas, incidence of lost and damaged relationships, incidence of 

surprise visitors on Facebook/MySpace, experience with intimate life details 

and compromising photographs being revealed online, relationships affected 

by texting/postings, connecting with undesirables, breaches of confidentiality, 

reputation damage from postings, and self-esteem damage resulting from post-

ings 
  

Personal Productivity 

and Financial Costs 
  Sleep deprivation from too much online time, tweeting addiction, time wasters 

resulting from online activity, and huge technology usage bills 
  

Legal Implications   Experiences with sexual exploitation and “sexting”, cyber bullying, Internet 

harassment and/or intimidation, and technology distraction leading to accidents 

or other mishaps 
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        * Significant difference between social networking use of males and females, with females having greater durations. 

 

As seen in Table 2, a large percentage of respondents reported spending over one hour or more a day on texting, reading or posting 

on Facebook, or both. Over half of the respondents reported spending two hours or more a day texting, and nearly a third of the 

respondents spent more than two hours a day on Facebook.  Clearly, texting and using Facebook are a significant mode of 

communication for college students.  

  

In examining the possible gender differences in responses, several findings emerged: (1) There is a significant difference in terms of 

text message usage across genders (p=.0035).  Females have a greater tendency to text message longer durations per day than do 

males. (2) No significant differences in gender were established regarding the use of Twitter.  This is due to a large percentage of 

respondents stating that they use this technology less than 30 minutes per day or not at all and (3) there is a significant difference in 

terms of time on Facebook across genders (p=.0055). Females have a greater tendency to use Facebook for longer durations per day 

than do males.  

 

In addition to time spent using social networking, students were asked 

to indicate whether various issues related to social networking had 

posed problems for them and were given an opportunity for comments. 

Areas examined for potential social networking impact included 

education, communication, employment, social relationships, personal 

productivity and financial costs, and legal implications. Results for 

each of these areas as reported by gender are summarized in tables and 

discussion that follow. 

 

 

 

 

 

 

 

(Continued from page 13) 

Table 2 

  
Time Spent Social Networking 

  

Daily Time 

  

  
Gender 

n = 202 Female 
n= 103 male 
  

Text Messag-

ing 
  

Twitter 
  

Facebook 
  

Under 30 min. 
Female 6.9% 45.1% 11.4% 

Male 

  

9.2% 

  

44.1% 

 

15.8% 

  

30 min. – 1 hour 
Female 12.2% 2.0% 15.2% 

Male 

 

17.8% 

  

2.0% 

  

14.5% 

  

1 – 2 hours 
Female 12.2% 1.2% 23.6% 

Male 

  

13.2% 

  

0% 

 

23.7% 

  

Over 2 hours 
Female 48.8% .01% 29.7% 

Male 

  

25.7% 

  

.01% 

  

11.8% 

  

None/Unreported 
Female 19.9% 50.1% 19.5% 

Male 

  

34.2% 

  

53.2% 

  

34.2% 

  

P-values 0.0035* 0.7316 0.0055* 
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          * Significant difference between males and females  

 

In examining whether study distractions reportedly resulted from social media usage, females tended to answer in the affirmative 

significantly more often (p<.0001) than males. There were no significant differences by gender in reported responses concerning the 

use of social networking to cheat. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

           Note:   * Significant difference between males and females 

 

No significant differences were found across gender for the language and punctuation, laziness in communication, abusive 

marketers, misdirected text messages, and generation style. For challenges with new words/definitions created with Internet lingo, 

females tended to answer in the affirmative (47%) significantly more often (p=.0244) than males (32%).   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

An analysis of the employment related questions revealed no significant differences in gender concerning problems resulting from 

admission counselors/future employers reading posts, having been fired from a job by text or electronic posting, or having lost a job 

or been reprimanded for spending time on social networking.  
(Continued on page 16) 

Table 3 

  

Social Networking Impact on Education by Gender 

  

  

  

Yes No P-value 

Male Female Male Female   

  

Study distractions 60% 84% 40% 16% 0.0000* 

Cheating in school 10% 9% 90% 91% 1.0000 

Table 4 

  

Social Networking Impact by Gender on Communication 

  

  

  

Yes   No   P-value 

Male Female   Male Female     

New words/definitions created with Internet 

lingo 32% 47% 

  

68% 53% 

  

0.0244* 

Generational differences miscommunication 16% 26%   84% 74%   0.0761 

Language & punctuation confusion 21% 30%   79% 70%   0.1002 

Misdirected text messages 33% 40%   67% 60%   0.3145 

Abusive marketers 7% 10%   93% 90%   0.4040 

Laziness in communication 34% 34%   66% 66%   1.0000 

Table 5 

  

Social Networking Impact by Gender on Employment 

  

  

  

Yes   No   P-value 

Male Female   Male Female     

Lost job or reprimanded for spending too 

much time on social network sites 6% 6% 

  

94% 94% 

  
  

1.0000 

Admission counselors/future employers 

that read postings 15% 12% 

  

85% 88% 

  

0.5873 

Fired from a job by text or electronic  

postings 4% 5% 

  

96% 95% 

  

0.7792 
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                     * Significant difference between males and females concerning negative impact of social networking  

 

In analyzing gender differences in responses related to social relationships, no significant differences were found for dating 

dilemmas, lost/damaged relationships, surprise visitors, intimate details and photos revealed online, relationships affected by texts/

posts, connecting with undesirables, breaches of confidentiality, or reputation damage. In regard to the item related to self-esteem 

damage by posts, females tended to answer in the affirmative (14%) significantly more often (p=.0041) than males (3%). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                  * Significant difference between males and females 

 
No significant differences were found for males and females regarding tweeting addiction, time 

wasted from online activity or huge usage bills. In regard to reported sleep deprivation from too 

much time online, females tended to answer in the affirmative (35%) significantly more often 

(p=.0017) than males (17%). 

 

 

 

 

 

 

 

 

 

Table 7 

  
Social Networking Impact by Gender on Personal Productivity and Financial Cost 

  

  

  

Yes   No   P-value 

Male Female   Male Female     

Sleep deprivation from too much online time 17% 35%   83% 65%    0.0017* 

Tweeting addiction 1% 2%   99% 98%   1.0000 

Time wasters from online activity 40% 50%   60% 50%   0.1079 

Huge technology usage bills 4% 6%   96% 94%   0.6257 

 

 

 

Table 6 

  

Social Networking Impact by Gender on Relationships 

  

  

  

Yes   No   P-value 

Male Female   Male Female     

Self-esteem damage from postings 3% 14%   97% 86%   0.0041* 

Relationships affected by texting/postings 26% 35%   74% 65%   0.1476 

Breaches of confidentiality 7% 12%   93% 88%   0.2284 

Surprise visitors on Facebook 24% 29%   76% 71%   0.3415 

Reputation damage from postings 10% 15%   90% 85%   0.3627 

Intimate details/compromising photos re-

vealed 12% 14% 

  

88% 86% 

  

0.7197 

Dating dilemmas 26% 27%   74% 73%   1.0000 

Lost or damaged relationships 22% 21%   78% 79%   1.0000 

Connecting with undesirables 13% 13%   87% 87%   1.0000 
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Questions related to legal implications included those dealing with sexual exploitation, “sexting,” cyber bullying, Internet 

harassment and/or intimidation, and technology distraction leading to accidents or mishaps. No significant differences in gender 

were established for any question in this section. This result is related to the large percentage of students responding in the negative 

about whether those issues had impacted them personally. 

 

Conclusions 

 
Students use social networking extensively, especially texting and Facebook.  Reponses by students at the regional university 

surveyed in this study were found to be similar to studies found in the literature (Joiner, Gavin, Brosnan, Cromby, Gregory, Guiller, 

Maris, & Moon, 2012; Kimbrough, et al, 2013; Thompson and Lougheed, 2012). The significant amount of time students spend 

using social networking has changed how they communicate and relate in the various areas of their life.  With over half of students 

spending two or more hours a day texting and a third of them spending more than two hours a day on Facebook, it is important that 

higher education consider its role in providing instruction as it relates to the use of social media. Of special interest to instructors is 

the impact of social networking on educational activities.  Students readily agree (84% females and 60% males) that social 

networking is a study distraction. However, only a small percentage of students (9% females and 10% males) report that social 

networking is used to cheat in school. 

 

While it is important to note how females and males differ in their use of social media, it is equally important to note areas where 

they are similar. Female students reported spending significantly more time texting and posting/checking Facebook than do male 

students. As a reflection of the greater time spent online, females were more likely than males to report study distractions from social 

networking and more likely than males to report forming new words and definitions for Internet lingo. Females were also more likely 

than males to experience self-esteem damage from social networking posts and to suffer sleep deprivation due to time spent on social 

networking. This study also found a large number of ways in which males and females were similar as they dealt with social media 

as related to education, communication, employment, relationships, productivity, and legal issues. Both the gender differences and 

similarities should be taken into account when developing curriculum related to social media. 

 

Implications and Opportunities for Future Study 
 

“If you can’t beat them, join them” is a fitting educational philosophy when considering the use of social media. The significant 

amount of time dedicated to social networking by students of both genders clearly indicates a need for continued investigation of 

how educators can use this media to teach and to encourage student engagement. Educators should consider curricular as well co-

curricular means to help students learn how to use social networking to enhance rather than distract from success in their 

professional and personal lives.  

 

The significant use of social networking affects nearly every aspect of student life including education, communication, employment, 

social relationships, personal productivity, and legal areas. All students need awareness of the potential negative impacts of social 

networking and strategies for keeping its use in healthy bounds. Female students, in particular, need awareness of the propensity for 

spending significant time on social networking and possible consequences.  All students can benefit from discussion of appropriate 

behaviors, etiquette, and ethical rules for using social networking.  

 

Opportunities abound for social networking instruction in various courses involving coverage of social and career success, as well as 

in student development courses and student activity programs that address time management and study skills. In addition to 

harnessing the potential of social media for educational purposes, both male and female students must become aware of the emerging 

(Continued on page 18) 

Table 8 

 

Social Networking Impact by Gender on Legal Implications 

  

  

  

Yes   No   P-value 

Male Female   Male Female     

Sexual exploitation and "Sexting" 8% 7%   92% 93%   0.8143 

Cyber bullying 7% 8%   93% 92%   0.8234 

Internet harassment and/or intimidation 5% 10%   95% 90%   0.1854 

Technology distractions leading to  

accidents 11% 14% 

  

89% 86% 

  

0.5854 
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application of social networking for business and industry. A variety of business courses provide appropriate opportunities for 

discussing the impact of gender in social networking. For instance, a business communication course affords the opportunity for 

examining the potential for miscommunication when men and women use social networking channels. In marketing courses, gender 

preferences in the use of social networking can be covered as they relate to advertising and consumer behavior. Management courses 

can address productivity issues related to male and female employees’ use of social networking while on the job.   

 

Further research into gender differences in the use of social networking is warranted, as well as studies focused on the impact of 

other demographic factors such as age, ethnicity, and culture. 

Effective strategies for the development and implementation of such usage merit serious consideration for future study. 
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Are You Preparing your  
Students for CLEP Exams? 

 
Developed by the College Board, the people behind AP and SAT, the College-Level Examination Program 
(CLEP) has been the most widely trusted credit-by-examination program for over 40 years, accepted by 
2,900 colleges and universities and administered in over 1,700 test centers. CLEP helps students earn college 
credit for knowledge they have acquired through independent study, prior course work, on-the-job training, 
professional development, cultural pursuits, or  
internships. Each examination costs $80 and qualifying 
scores will earn college credits at participating  
colleges. 
 
Available Business Exams 
 Financial Accounting 
 Information Systems and Computer Applications 
 Introductory Business Law 
 Principles of Management 
 Principles of Marketing 

Many Wisconsin campuses participate in the 
CLEP and offer up to 3 or 4 college credits for 

qualifying scores on Business Exams.  
 

Visit http://tinyurl.com/wiclep for a complete list!  

http://tinyurl.com/wiclep
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Katie’s Korner 
 

Katie Grassel, Seymour Community High School 
Google Certified Teacher & Google Apps Certified Trainer 

Twitter: kgrassel 
kgrassel@seymour.k12.wi.us 

 
 

Chromebook Screencast Option! 
 
Screencastify is a simple video screen capture software (aka 

screencast recorder) for Chrome. It is able to record all 
screen activity inside a tab, including audio. Just press record 

and the content of your tab is recorded. So you can easily  
create a screencast for video tutorials, record presentations 

and more. 
 

Access the FREE Chrome App: http://goo.gl/rezXoT 

Google sheet scripts! 
 

Katie’s Doctopus “how-to” video is  
featured on this blog about useful 

Google Sheet Scripts.  Check it out! 
 

http://goo.gl/yLebE 
 

Google Drive  
 

Check out this blog post on some cool 
new awesome ways to manage and 

know who has done what on shared 
documents and folders. 

 
http://goo.gl/HEuGWY  

News, tips, and thoughts from the 
Google Drive team. 

 
http://goo.gl/yHKkt7 

mailto:kgrassel@seymour.k12.wi.us
http://goo.gl/rezXoT
http://goo.gl/yLebE
http://goo.gl/HEuGWY
http://goo.gl/yHKkt7
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$250,000 Financial Literacy  
Grant Opportunity 

 

 

 

The DPI and the Wisconsin Department of Financial Institutions (DFI) announced $250,000 in 
grants to help school districts implement personal finance curricula.  
 
The DPI will accept applications online until March 21, 2014. Award recipients will be notified on 
May 1, with funds available June 1.  
 
The grants support individual teachers and school districts in beginning new, sustainable programs 
and events. Elementary, middle, and high school teachers may apply for up to $10,000. In addi-
tion, new this year is the opportunity for a $10,000 grant for schools who plan (and their school 
board passes) a Personal Financial Literacy graduation requirement. See the application for full in-
formation on all grant opportunities.  
 
“Today’s students have access to smart phones, computers, and debit cards to make financial 
transactions both small and large,” State Superintendent Tony Evers said. “These grants will sup-
port financial literacy lessons and activities that connect with students’ lives and prepare them for 
a responsible place in the global economy, ready for college and careers.”  
 
The $250,000 financial commitment comes from settlement funds the DFI has received over the 
last couple of years. “Some settlement proceeds are designated specifically for financial literacy 
initiatives,” DFI Secretary Peter Bildsten explained.  

The state grants join other sources of funding for teaching financial literacy, such as the Pathway 
to Financial Success grant available nationally.  
 

Contributed by Dave Thomas via Business Education Listserv 

February is CTE Month 
 

Hopefully you are busy celebrating Career and Technical Education month at your 
school!  In addition, FBLA week just ended and many active FBLA chapters across 
the state planned great activities to involve their members. DECA also celebrates 
with its members in February. If your department (Business Education, Marketing, 
or CTE) has any great activities or stories to share, please email Michelle McGlynn, 
WBE Journal Editor, and your ideas could be included in the spring WBE Journal. 
New and veteran teachers are always looking for new ideas, so please consider 
sharing.  February presents the perfect opportunity for promoting our programs 
and CTSO’s! 

http://lists.dpi.wi.gov/t/179678/150854/2881/0/
http://lists.dpi.wi.gov/t/179678/150854/2881/0/
http://lists.dpi.wi.gov/t/179678/150854/2882/0/
http://lists.dpi.wi.gov/t/179678/150854/2883/0/
http://lists.dpi.wi.gov/t/179678/150854/2883/0/
http://lists.dpi.wi.gov/t/179678/150854/2881/0/
http://lists.dpi.wi.gov/t/179678/150854/1163/0/
http://lists.dpi.wi.gov/t/179678/150854/2881/0/
http://lists.dpi.wi.gov/t/179678/150854/2884/0/
http://lists.dpi.wi.gov/t/179678/150854/2884/0/
mailto:mmcglynn@waunakee.k12.wi.us
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FOR IMMEDIATE RELEASE 

Thursday, January 30, 

2014                                                                                                                                                                                  

FOR MORE INFORMATION: (414) 489-2120 

Dan Smyczek, Mark Rosenberg, Kristen Deahl or Sean Gantwerker 

– also – 

Sara Baird, Career and Technical Education Assistant Director: (608) 266-9609 

Steve Tarachow, Milwaukee Bucks Director of Group Programs: (414) 227-0539 
 

BUCKS TEAM UP WITH WISCONSIN STUDENTS TO DISCOURAGE USE OF MOBILE PHONES WHILE DRIVING 

 
The Milwaukee Bucks recently collaborated with Wisconsin Career and Technical Student Organizations 

(CTSOs) in their efforts to raise awareness about the dangers of operating a mobile device while driving. 

 

CTSOs from high schools across Wisconsin participated in a contest to come up with the best school and  

community campaigns to educate their peers, families and neighbors, and to urge them to commit to driving 

without the distraction of cell phones. To recognize the hard work of the students, the Bucks hosted the 

schools with the five most successful campaigns to an exclusive experience on Saturday, Jan. 25, prior to the 

game vs. the Atlanta Hawks.  

 

“Congratulations to students in Wisconsin CTSOs who developed projects to remind themselves, their peers 

and the public about the dangers of mobile phone distractions while driving,” said State Superintendent Tony 

Evers. “Their efforts show the leadership, skill, development and community service ethic that are a part of 

career and technical education and the supporting student organizations.” 

 

The finalists for the project were students from Appleton North, Beaver Dam, Belmont, Waunakee and 

Wausau West high schools, and they joined the Bucks at the Cousins Center Training Facility for an afternoon 

of educational programing before heading over to the BMO Harris Bradley Center for the game that evening. 

They participated in a career panel discussion with special Bucks guests who highlighted numerous career 

pathways available to students, played interactive games with prizes such as high-fiving NBA players or sitting 

on team benches at the game, a tour of the practice facility, and a group photo opportunity. The top three 

schools – Wausau, Beaver Dam and Belmont – had their campaign videos shown pre-game and were  

recognized on-court at halftime. 

 

“The Bucks organization has a long-standing relationship with CTSO and supports the all-important mission to 

educate students on the dangers of operating a mobile device while driving,” said Steve Tarachow, the Bucks’ 

director of group programs. “We commend the achievements of those student leaders who spearheaded this 

initiative in pursuit of making a positive difference in their schools and communities.” 

 

“The collaboration between all six CTSOs and the partnership with the Milwaukee Bucks developed an  

innovative approach to promote safe driving in our communities throughout the state,” said Sara Baird,  
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assistant director of Wisconsin Department of Public Instruction Career and Technical Education. “We are proud of 

the local community campaigns that answered our call to action.”  

 

The top-three projects include: 

 

In first place, FCCLA and DECA members from Wausau West High School developed a campaign to raise awareness 

about the dangers of using mobile devices while driving by utilizing school-wide messaging through Facebook,  

Twitter and email. As a result, 1,300 students took the pledge, and there was additional support from parents. 

 

In second place, FBLA members from Beaver Dam High School coordinated an awareness campaign with numer-

ous local businesses (Walmart, Subway and Culver’s) to offer incentives to 600 students who participated in a  

Spirit Week for a “Don’t Text and Drive” campaign. The culmination of the week included 285 students taking the 

pledge to “Never Text and Drive.” Extensive promotional materials like posters, flyers, athletic program  

advertisements, Facebook and Twitter posts, and in-school events resulted in high participation. 

 

In third place, FBLA and FFA members from Belmont High School used Facebook, Twitter, parent newsletters and 

an in-school pledge board to reach their entire district of over 1,500 individuals. Students and community mem-

bers wore yellow clothing to support an awareness day about texting and driving. Promotional T-shirts were  

distributed with the slogan “One Text or Call Could End it All” and numerous statistics about the dangers of using 

mobile devices while driving. 

 

More information on Career and Technical Student Organizations and related Career and Technical Education  

programs are available online at http://cte.dpi.wi.gov/cte_ctso or by contacting Sara Baird, DPI assistant director 

of Career and Technical Education, (608) 266‑9609. Additional information pertaining to the Milwaukee Bucks 

and program details should be directed to Steve Tarachow, director of group programs, (414) 227‑0539. 

 
### 

B&IT Calendar 
 

February 24, 2014  DPI/WBEA Spring Update @ Wisconsin Indianhead Tech College 
February 25, 2014  DPI/WBEA Spring Update @ Western Technical College 
February 26, 2014  DPI/WBEA Spring Update @ Northcentral Technical College 
March 5, 2014   FBLA SLC Materials Due to DPI 
April 5-12, 2014  Wisconsin Money Smart Week 
April 6-8, 2014  FBLA SLC @ Fox Valley Performing Arts Center in Appleton 
April 9-May 3, 2014  Wisconsin FBLA NLC Skill Event Testing Window 
April 15-19, 2014  NBEA Annual Convention, Los Angeles, California 
May 2, 2014   FBLA End of Year Report Due to DPI 
May 2, 2014   FBLA NLC Materials Due 
June 29-July 2, 2014 FBLA NLC @ Gaylord Opryland Resort in Nashville, Tennessee 
 

http://cte.dpi.wi.gov/cte_ctso
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Equivalency Credits 
 

WHAT ARE EQUIVALENCY CREDITS? 
Section PI 18.02, Wis. Admin. Code, defines "equivalent graduation policy" as "a board policy which meets 
the credit requirements specified for each subject area, but which permits selected equivalent courses as 
long as such courses contain the time allotment and substantially the same objectives to develop the 
knowledge, concepts, and skills of the course for which an equivalent is proposed."  
 

WHAT CORE CONTENT CAN BE CROSSWALKED WITH B&IT? 
English Language Arts (ELA) and Social Studies/Economics 
 

HOW DO I GET MY B&IT COURSE APPROVED FOR EQUIVALENCY CREDIT? 
Information from the DPI website includes the following process needed to obtain DPI approval for  
designating a B&IT course as an equivalency credit (sample is for ELA Equivalency): 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
FOR MORE INFORMATION, REQUIRED FORMS,  

AND SAMPLE CROSSWALKS, VISIT 
HTTP://BIT.DPI.WI.GOV/BIT_EQUIVALENCY 

http://bit.dpi.wi.gov/bit_equivalency
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Disciplinary Literacy Resources 
 
The State of Wisconsin introduced the new Common Core State Standards for Literacy in All Subjects in mid-
September, with a new resource page available for educators was made available in early October. General 
information regarding this initiative can be found at the agency website at: http://dpi.wi.gov/standards/
disciplinaryliteracy.html . Also called “disciplinary literacy”, this increases concentration on reading, writing, 
listening, speaking, and performing in all content areas, from kindergarten through twelfth grade as a way to 
enhance learning of specific content and concepts. This not only strengthens reading, writing and 
communication skills, but also increases comprehension in subject areas. Originally part of the Common Core 
State Standards in English Language Arts, Wisconsin is a front-runner in expanding these standards for all areas 
and grade levels.    
 

 
CTE Statewide Communication 

 
The Career and Technical Education Team at the Department of Public Instruction has put into place 
multiple strategies to share relevant, timely, and important information that affects CTE in Wisconsin.  This 
communiqué is meant to outline the many options available.  Please note:  some require you to “opt-in” to receive this 
type of communication. 
 
CTE Team Website:  Find relevant and up-to-date materials, resources, and professional development 
opportunities related to programs falling under the CTE umbrella.  Check out our website at http://
cte.dpi.wi.gov/.  From this home pages, you can access each content area and Career & Technical Student 
Organizations (CTSOs—FFA, FBLA, FCCLA, DECA, HOSA, SkillsUSA) websites. 
 
CTE Team Newsletter:  A newsletter delivered four times per year (September, December, March, and May/
June) with upcoming event information, a link to the CTE calendar, and a re-cap of happenings in each 
program area.  All current CTE-coordinators are automatically subscribed to this newsletter.  The newsletter 
is also sent to each content area list serve.  You may opt-in to receive this email directly by sending a request 
to Deb Motiff at debra.motiff@dpi.wi.gov. 
 
CTE List Serve:  A new option in the last month is a CTE list serve.  Get general communications around 
professional development, Carl Perkins, and other important news and resources around CTE in Wisconsin 
and across the country will be posted on this list serve.  Opt-in at http://dpi.wi.gov/subscribe_dpilistserv. 
 
Content Area List Serves:  Each content area (Agriculture & Natural Resources, Business & Information 
Technology, Family & Consumer Science, Health Science Occupations, Marketing, Technology & Pre-
Engineering Education) maintains its own list serve.  To opt-in to one or more 
content area listserv, visit the following site:   
http://dpi.wi.gov/subscribe_dpilistserv. 
 
Content Area Email Lists:  Most content areas and Career & Technical 
Student Organizations (CTSOs—FFA, FBLA, FCCLA, DECA, HOSA, 
SkillsUSA) maintain their own specific member/teacher email lists.  Share 
your contact information with your CTE consultant at DPI and ask to be 
added to the email list. 

http://dpi.wi.gov/standards/disciplinaryliteracy.html
http://dpi.wi.gov/standards/disciplinaryliteracy.html
http://cte.dpi.wi.gov/
http://cte.dpi.wi.gov/
mailto:debra.motiff@dpi.wi.gov
http://dpi.wi.gov/subscribe_dpilistserv
http://dpi.wi.gov/subscribe_dpilistserv


26   www.wbeaonline.org   Wisconsin Business Education Association 

 

 

Your Executive Board Responds... 
Why WBEA? 

 
Michelle McGlynn   Waunakee High School    WBE Journal Editor 

 Years as a WBEA member?  This will be my 10th year 
 Best part of being part of the WBEA board?  Working with some of the most  

dedicated and creative Business Educator professionals in the state to keep our  
wonderful organization moving forward. 

 Favorite convention memory?  There are so many!  From attending workshops that 
have truly innovated me in the classroom to presenting to a packed room of my 
peers—and of course the after-hours fun with all my Business Education friends (one of 
the few times we are without students and can cut loose a little!)  The convention is 
honestly something I look forward to year after year. 

 
Sherrie Stuessy   Belleville School District   District 4 Representative 

 Years as a WBEA member?  27 
 Best part of being a part of the WBEA board?  Staying up-to-date with current trends in 

BIT, association with BIT leaders throughout the state, and networking opportunities. 
 Favorite convention memory?  Being recognized as an Outstanding Business Educator 

by my peers and the anniversary celebration of WBEA in Madison.  
 

Dave Thomas   Wisconsin DPI   DPI Liaison 
 Years as a WBEA member?  So many I have lost track! 
 Best part of being part of the WBEA board?  Working with all the great B&IT leaders 

throughout the state to provide innovative support  for our member educators. 
 Favorite convention memory?  Last year’s presentation by Corrine Hoisington 

(Professor of Information Systems Technology at Central Virginia Community College) 
was a both an inspirational and motivational experience.  I have seen her amazing 
presentations previously, but she brought her A-game for our business educators last 
year. 

 
Kyla Stefan   Oconomowoc High School    District 7 Representative 

 Years as a WBEA member?  12 years  
 Best part of being part of the WBEA board?  Helping plan events and make changes 

that will ultimately benefit teachers across the state.  
 Favorite convention memory?  So many to pick from, I just enjoy catching up with 

friends across the state who I don't get to see that often.   
 

Think Spring! 
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WBEA Spring Update - 2014 
WE BIT Identity & Brand Change Memo 

 
 
Brief:  The Wisconsin Business Education Association is proposing a name and identity 
change to better reflect the role of Business and Information Technology Educators in  
Wisconsin. 
 
Proposal:  The Wisconsin Business Education Association (WBEA) propose a name change to 
Wisconsin Educators of Business and Information Technology (WE BIT). The purpose of the 
change is to provide a better reflection of the role of Business and Information  
Technology teachers in Wisconsin and the education they provide to students in the state. 
 
The changes will be formally announced 6-8 weeks prior to the Annual Convention with an 
opportunity for voting on the proposal.  Please look for the Spring WBE Journal in May for 
more information on this change. 

 

Guide to Online Learning 
 

The DPI’s new Guide to Online Learning, presented in the form of a website, provides direction on virtual 
and blended programming as well as establishing virtual charter schools.  
 
Online learning is growing rapidly, and is increasingly important in PK-12 education,  
higher education, and workplace training as schools recognize its opportunities as well 
as the fact that students will need to know how to learn online throughout their lives.  
In almost every career, workers communicate virtually and use electronic learning  
management systems to update and maintain their skills.  
 
So the site attempts to guide school districts on how best to embrace the online world, from “Setting 
your goals” and selecting “a starting point,” continuing through various models of implementing online 
options, and concluding with a selection of Frequently Asked Questions. Other sections include an  
overview of online learning scenarios, legislation, and information for parents. 

 

Wisconsin School Directory 
 

The 2013-14 Wisconsin School Directory is now available.  

It can be ordered from DPI Publication Sales. The price for in-state buyers is $22.  
 

As always the directory offers a wealth of contact and reference information about all 

Wisconsin public school districts, Teacher Training Institutions, private schools,  
Wisconsin technical colleges, and education-related associations.  

http://lists.dpi.wi.gov/t/171898/150854/2674/0/
http://lists.dpi.wi.gov/t/171898/150854/2675/0/
http://lists.dpi.wi.gov/t/171898/150854/2675/0/
http://lists.dpi.wi.gov/t/171898/150854/2675/0/
http://lists.dpi.wi.gov/t/171898/150854/2676/0/
http://lists.dpi.wi.gov/t/171898/150854/2682/0/
http://lists.dpi.wi.gov/t/171898/150854/2683/0/
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WBEA 2014 Annual Convention 
 

October 17-18, 2014 
The Plaza Hotel and Suites  Eau Claire 

  
 

 

Plans are well underway for the WBEA Convention 
being held in Eau Claire this fall, at the Plaza Hotel 
and Suites.  The committee is working on some  
changes and hopefully you will be able to join us for 
what will be a great time to network and attend  
workshops. 
 
 

Again, this year we are going to be offering 

both a 1-day and 2-day registration fee! 

 
One of the many concerns we hear from members is that they are unable to attend both 

days.  To encourage attendance, even for one day, we now have options!   
 
 
Registration Fees—Early Bird (April 15 through July 15) 
 

$65.00 for 1 day registration (WBEA MEMBERS) 
$110.00 for 2 day registration (WBEA MEMBERS) 

 
Registration Fees—Regular (July 16-October 10) 
 

$75.00 for 1 day registration (WBEA MEMBERS) 
$120.00 for 2 day registration (WBEA MEMBERS) 

 
Registration Fees—Onsite (October 17-18) 
 

$85.00 for 1 day registration (WBEA MEMBERS) 
$150.00 for 2 day registration (WBEA MEMBERS) 

 
 

A tentative schedule and lodging rates will be available soon! 
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Please display or share the following information for any interested students in your 
classes.  Access a full listing of all available Whitewater scholarships for Business and 

Information Technology students here. 

https://www.uww.edu/Documents/colleges/cobe/Scholarships/itbe_scholarships.pdf
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WBEA District Realignment 
 

 
The map below shows the new WBEA District alignment (labeled as Region 1-7).  This change was voted on 
by WBEA membership in September 2012.  An additional Region/District was added as well as some  
realignment of counties within each Region/District.  WBEA Districts currently align with FBLA Regions. 
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WBEA Executive Board 2014  
Title Name Email 

Co Presidents 
Rebecca Ackermann 
Jennifer Bishop 

backermann@xavier.k12.wi.us  
jbish@omro.k12.wi.us  

Secretary Becky Bushman Bushmanr5457@my.uwstout.edu   

Chief Information Officer Josh Firgens joshuafirgens@monroe.k12.wi.us 

Treasurer Allie Holtzer holtzera@elmbrookschools.org 

District 1 Cheryl Hopkins chopkins@cameron.k12.wi.us  

District 2 Danielle Stiebs dstiebs@abschools.k12.wi.us  

District 3 Open  

District 4 Travis Johnson johtr@onalaskaschools.com  

District 5 Sherry Stuessy stuessys@belleville.k12.wi.us  

District 6 Sheri Schmidt SchmidtS@ripon.k12.wi.us 

District 7 Kyla Stefan kyla.stefan@gmail.com  

Student Representative TBD  

Student Representative TBD  

Convention Coordinator Mike Carpenter michael.carpenter@saukprairieschools.net  

Legislative Chair Open  

Marketing Director Kurt Wismer kwismer@shiocton.k12.wi.us 

WBE Journal Editor Michelle McGlynn mmcglynn@waunakee.k12.wi.us  

WBE Journal Research Editor Debbie Stanislawski StanislawskiD@uwstout.edu  

Webmaster Katie Grassel kgrassel@seymour.k12.wi.us 

NCBEA Rep Tina Trumbower ttrumbower@csd.k12.wi.us  

DPI Liasion David Thomas david.thomas@dpi.wi.gov  

WTCS Representative Moira Lafayette moira.lafayette@wtcsystem.edu  

Open Board Positions Starting October 2014 
 

WBEJ Editor 

Webmaster 

Legislative Chair 

District 4, 6, and 7 Reps 

 
If you are interested in serving on the board of this great organization, go to  wbeaonline.org  

and follow the links under about WBEA for more information  

or email Jen Bishop at jbish@omro.k12.wi.us or  

Becky Ackermann at backermann@xavier.k12.wi.us. 

mailto:backermann@xavier.k12.wi.us
mailto:jbish@omro.k12.wi.us
mailto:Bushmanr5457@my.uwstout.edu
mailto:joshuafirgens@monroe.k12.wi.us
mailto:holtzera@elmbrookschools.org
mailto:chopkins@cameron.k12.wi.us
mailto:dstiebs@abschools.k12.wi.us
mailto:johtr@onalaskaschools.com
mailto:stuessys@belleville.k12.wi.us
mailto:SchmidtS@ripon.k12.wi.us
mailto:kyla.stefan@gmail.com
mailto:michael.carpenter@saukprairieschools.net
mailto:kwismer@shiocton.k12.wi.us
mailto:mmcglynn@waunakee.k12.wi.us
mailto:stanislawskid@uwstout.edu
mailto:kgrassel@seymour.k12.wi.us
mailto:ttrumbower@csd.k12.wi.us
mailto:david.thomas@dpi.wi.gov
mailto:moira.lafayette@wtcsystem.edu
http://wbeaonline.org/
mailto:jbish@omro.k12.wi.us
mailto:backermann@xavier.k12.wi.us


Mark Your Calendar 
 
NBEA National Convention  Los Angeles, CA  April 15-19, 2014 
 
NCBEA Summer Workshop  Indianapolis, IN  June 18, 2014 
 
ISBE International Convention  Helsinki, Finland  August 3-8, 2014  
 
WBEA Fall Convention  Eau Claire, WI  October 16-17 , 2014 

This We Believe... 
 
Wisconsin’s Business, Marketing, and Information Technology educators must continue to evolve in order to prepare 
workers and students for the 21st century. Educators in these programs must find ways to add value to their programs 
through multiple avenues. To accomplish this, current and future BM&IT educators need access to quality professional 
development to build capacity in these ever-changing fields.  
 
As new initiatives are developed in BM&IT, this committee recommends that these initiatives be considered:  
 
 BM&IT educators should work cooperatively with business and industry to develop curriculum and assessments 

that align with current and future local and global trends;  

 BM&IT educators should be involved in the expansion and enhancement of cooperative work-based and/or service
-learning opportunities for students;  

 BM&IT programs should continue and increase collaboration with representatives at the post-secondary level to 
provide transcripted Business, Marketing, and IT coursework;  

 BM&IT programs should foster creativity, innovation, teamwork, understanding of corporate culture/values, as 
well as, diversity and equity;  

 BM&IT should be an integral part of every comprehensive middle and high school model; and  

 BM&IT should be recommended for all students as a part of core academic competencies.  
 

Read the entire “This We Believe About the Future of Business, Marketing, and Information Technology (BM&IT) 
Education in Wisconsin” statement today! 

A teacher takes a hand,  
opens a mind, touches a heart,  

shapes the future. 

http://bit.dpi.wi.gov/files/bit/pdf/thiswebelieveplanbrochure.pdf

